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The markets of society and the markets of

organization
Two essays on bringing society back in market
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Hybrid situation

O
PhD student (final stage) at the Chemnitz University of Technology, Business Administration
,» L he Markets of Organization®

(2)
PhD student (early stage) at the Université de Geneve, Sociology
,, L he Markets of Society*
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Market

merchandise markets |
price formation mechanisms |

sets of money-mediated exchange transactions
spheres of competition |

the inner environment of the economy |

= Economy
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The one market The one embedded market

Economy

Economy
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The multitude of (non-) economic markets

Y



® 0o 00 Berner Fachhochschule
b ® Wirtschaft und Verwaltung

> UNIVERSITE
DE GENEVE

Altonaer Stiftung fiir Philosophische Grundlagenforschung

Market

markets for “intangibles” |

prize follows price |

non-economic “monies” |

competition in sports, politics, education

# Economy?
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I was never happy with this Luhmannian definition, because ...

1) a) Urban Archeology (marginal function at borders of market), b) Economic Anthropology
(Total Institution: Mauss 1990, Malinowski 1922), ¢) Economic History (Polanyi 1963, Arendt
1958).

2)It 1s based on Systems Theory!

3)There are two of them:

a) The market as the inner environment of economy (Luhmann 1988: 4)

b) “We can consider markets to be the intra-economic environment of the systems participating in the
economic system, with this environment being both a different in each case and the same for all, at the same time.
Thus, the notion of market refers not to a system but to an environment — but to an environment that can only be
differentiated as system, i.e. the economic system, in this case. Therefore, as a market the economic system itself
becomes the environment of its own activities ...” (Luhmann 1994: 9)
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1) The market as the inner environment of econonry (Lubhmann 1988: 91)

2)  We can consider markets to be the intra-economic environment of the systems participating in the econonzic systen, with this environment being both
a different in each case and the same for all, at the same time. Thus, the notion of market refers not to a system but to an environment — but to an
environment that can only be differentiated as system, i.e. the economic system, in this case. Therefore, as a market the economic system itself
becomes the environment of its own activities ...”" (Lubmann 1994: 9)
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Economy
The market as environment of
the homophonic organization "
iy >
%
©
-
; Niklas Lubmann 4
Niels Akerstrom Andersen
Dirk Baecker ,{o
N
’ Loet 1 eydesdorff 'éb
' Pierre Bourdien 2

The markets of society as
environment of the o/kos or the
polyphonic organization
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Homophonic and Polyphonic Organizations!
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Economic,
but no Non-
Economic

Intang1bles' Markets?
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10 PRINTCHR$(147);

20 INPUT ”Do Non-Economic Markets Exist? (Yes: 1. No: 0)";A$

30 IF A$="" THEN 20

40 A=VAL(ASY)

50 IF A=0 THEN PRINT ”Market Sociology 1s a Subset of Economic
Sociology";

51 IF A=1 THEN PRINT "MARKET SOCIOLOGY IS NOT A SUBSET OF
ECONOMIC SOCIOLOGY” GOTO 60;

60 PRINT * 7
70 GOTO 10;
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IF “Market sociology is no economic sociology”, THEIN “Why bother”?

* Filled conceptual gap

* Independent market(s) sociology

* Robust innovation

* New forms of marketing

* New starting points for business ethics
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Functional Differentiation Goes Market

Economic Market
Political Market
Scientific Market
Educational Market
Health Market
Religious Market
Legal Market

Sports Market
Market of the Arts
Market of the Media

Persons, Organizations, Societies

The Exchange Rates of Society
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Meta-Value(s)?

Exchange Rates
of Society

/ Scientific Values

>

Economic Values

Political Values

.-~ Economic
Exchange Rates
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* Return on Philantbropy
(UBS)

* The Prize of Money
(Basel 11)

* The Prize of Health (8
years)

* The Eco-Agencies (Post-
Flight Donations to
Nature)

* The Selling of

Indulgences (MA)

Political Exchange
Rates
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Funktional differentiation (non-/ trans-economic marfket/ s)
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Segmentary differentiation (,geopolitics”)

Stratification (target groups, miliens)
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New discipline, broader self-concept (esp. organizations, societies),

New research questions:

a) Economic, political or medial colonization?

b) Is health more important than politics (What if democracy made sick?)
c) What is the number one value in Luxemburg?

d) What sinus milieus prefer law to arts?

¢) New business ethics?
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Public sphere Market

Interest, Attention

Public, general Specific, private
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Public sphere Market

Organization
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IF:

Organized representation of the public sphere;
The organization of the public sphere: The mass media
system (Reality of the mass media)?
THEN:

Isn't the public sphere “the market”?

19015 M o19rqe oilduT Public sphere Market

noissingg1O 391002 Society Organization
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IF:
Organized representation of the public sphere;

IF The organization of the public sphere: The mass media
system (Reality of the mass media)?

media P X i THEN N
. | Isn't the public sphere “the market”? Yes!

— & e
education ; politics

T | law
science ‘1

. economy Know your exchange rates!

arts

Know the exchange rates of society!

. - . . /
’1]’;{ JEN Know what soctety means in your context!

Find strategies to design or profit from current or future

exchange rates of your society!

y

What is the USP of Etbics? Ethics as Science? Therapy? Politics? Economy? One

form of attention control among others?




